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Open office hours

It’s all about 

your questions!!

• Quick input that is not exhaustive on all 
aspects of the topic at hand

Today’s themes
• Easy steps to make your articles more attractive

• Purpose is to answer your questions

• How to feature people in your articles
• Structure: The inverted pyramid and front loading


About the format




Easy steps to make your articles more attractive 
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Strategy

They Ask You Answer:  
A Revolutionary Approach to 

Inbound Sales, Content Marketing, 
and Today's Digital Consumer

•Consider your primary target group

•What’re common questions of them?

•What’s your value proposition?
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As part of your strategic approach

 
• An instructive headline guides your style 

and structure

• Don’t worry about the exact wording

• So try to stay close to your value proposition

• Headline, subheader & lead sentence draw 
attention & make readers want to find out more

• Recommendation 1: Study this webpage 
52 Headline Hacks

Headlines


https://capitalizemytitle.com/#
https://cjrogers.com/jon-morrows-52-headline-hacks/3557#:~:text=Jon%20Morrow's%20%E2%80%9C52%20Headline,how%20each%20headline%20is%20used.
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Jon Morrow’s 52 Headline Hacks

1.Threat Headlines – What Keeps 
Your Readers up at Night? 


2.Zen Headlines – Promising Your 
Readers a Simpler Life


3.Piggyback Headlines – Riding on 
the Back of a Famous Brand


4.Mistake Headlines – Irresistible 
Teasers from the Masters


5.How to Headlines – The Oldie but 
Goodie That Never Fails


6.List Headlines – Bite-Sized 
Content That Readers Adore

• An instructive headline guides your style 
and structure

• Don’t worry about the exact wording

• So try to stay close to your value proposition

• Headline, subheader & lead sentence draw 
attention & make readers want to find out more

• Recommendation: Study this webpage 52 
Headline Hacks

Headlines

As part of your strategic approach

https://capitalizemytitle.com/#
https://cjrogers.com/jon-morrows-52-headline-hacks/3557#:~:text=Jon%20Morrow's%20%E2%80%9C52%20Headline,how%20each%20headline%20is%20used.
https://cjrogers.com/jon-morrows-52-headline-hacks/3557#:~:text=Jon%20Morrow's%20%E2%80%9C52%20Headline,how%20each%20headline%20is%20used.
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1. How to [Blank]

2. How to Be [Desirable Quality]

3. How to [Blank] (Even If [Common 

Obstacle])


4. How to [Blank] Without [Objectionable 
Action]


5. How to [Do Something] While You [Do 
Something Else]


6. How to [Blank] and [Blank]

7. How to [Do Something] That Your 

[Target Audience] Will Love

8. How to Use [Blank] to [Blank]

9. How to [Blank] in [Year]

10.How to [Blank] — The Ultimate Guide

11.How to Be Smart in a World of Dumb 

[Group]

• An instructive headline guides your style 
and structure

• Don’t worry about the exact wording

• So try to stay close to your value proposition

• Headline, subheader & lead sentence draw 
attention & make readers want to find out more

• Resource: Study this webpage 52 Headline 
Hacks

Samples under How-to Headlines
Headlines

As part of your strategic approach

https://capitalizemytitle.com/#
https://cjrogers.com/jon-morrows-52-headline-hacks/3557#:~:text=Jon%20Morrow's%20%E2%80%9C52%20Headline,how%20each%20headline%20is%20used.
https://cjrogers.com/jon-morrows-52-headline-hacks/3557#:~:text=Jon%20Morrow's%20%E2%80%9C52%20Headline,how%20each%20headline%20is%20used.
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• Add more, lower level subheads as you go along

• Choose your headline (as discussed) and a 
subheader

Structure
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• Choose your headline (as discussed) and a 
subheader

• Add more, lower level subheads as you go along

• Captions for pictures are neglected


• Pictures are important 


Structure
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• Choose your headline (as discussed) and a 
subheader

• Add more, lower level subheads as you go along

• Captions for pictures are neglected


• Pictures are important 


Example: How-to Headline

Structure
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• Choose your headline (as discussed) and a 
subheader

• Add more, lower level subheads as you go along

• Captions for pictures are neglected


• Pictures are important 


Example: How-to Headlines

Structure
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• Choose your headline (as discussed) and a 
subheader

• Add more, lower level subheads as you go along

• Captions for pictures are neglected


• Pictures are important 


Example: How-to Headline

How to [Measure Empowerment Correctly]

A new five-step approach that can be easily 
used by any project

1. 

2. 

3. 

4. 

5. 


Structure
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• Choose your headline (as discussed) and a 
subheader

• Add more, lower level subheads as you go along

• Captions for pictures are neglected


• Pictures are important 


What’s the advantage?

A) The value proposition to the readers 
esp. other projects is clear


B) The author puts in the extra work to 
find the core of the features that 
are common to the principle of the 
approach, which saves the reader 
time and effort


C) A clear visual structure 


D) Your project becomes an example. 
It’s not in the foreground


Structure
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• The regular pyramid

Descriptive, factual all 
encompassing headline

Sub-header elaborating on 
headline facts, maybe in terms of 

methodology 

Abstract
Introduction or background

Methods and approach

Discussion 
Results (all)

Conclusions (all)

Authors

Structure
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Headline focusing on one 
outstanding fact or finding, 

enticing through value proposition
Sub-header elaborating on value for 
reader, maybe for a specific target 

group or type of use

Start with main conclusion or  message

Background
Methods and approach

Discussion 

More important points 
in decreasing importance for reader

Wrap  
(connect to the beginning)

Additional information, 
authors, contact

• The inverted pyramid

Structure
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•What are the elements that go into your article? 
- You have structural elements such as headlines 
- you have visual elements 
- you have text as such 
- you have everything tactical like links and SEO 
considerations and social media integration

•Content is king — but it’s not everything

Content
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•What are the elements that go into your article? 
- You have structural elements such as headlines 
- you have visual elements 
- you have text as such 
- you have everything tactical like links and SEO 
considerations and social media integration

•Content is king — but it’s not everything

Text

Spell out basically all acronyms

Include hyperlinks in your text

Refer to greater discussions 

Stay on the problem - and then 
solutions
Face it: Nobody cares about your 
project as such
Don’t praise yourself - use 
testimonials

Allow some critical voices

Language

Content


https://www.corbecoms.com/face-it-nobody-cares-about-your-project/
https://www.corbecoms.com/face-it-nobody-cares-about-your-project/
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•What are the elements that go into 
your article? 
- You have structural elements such as 
headlines 
- you have visual elements 
- you have text as such 
- you have everything tactical like links 
and SEO considerations and social 

•Content is king — but it’s not everything

Content
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Text

Spell out basically all acronyms

Include hyperlinks in your text

Refer to greater discussions 

Stay on the problem - and then solutions

Face it: Nobody cares about your project

Don’t praise yourself (use testimonials)

Allow some critical voices

•What are the elements that go into your article? 
- You have structural elements such as headlines 
- you have visual elements 
- you have text as such 
- you have everything tactical like links and SEO 
considerations and social media integration

•Content is king — but it’s not everything

Content


https://www.corbecoms.com/face-it-nobody-cares-about-your-project/
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Style

Short sentences, clearly structured

Explain in chronological order

Avoid passive voice

Quote people, especially indirect

Use more video

Use more numbers, or even data 
visualisation tools to create graphs 

•What are the elements that go into your article? 
- You have structural elements such as headlines 
- you have visual elements 
- you have text as such 
- you have everything tactical like links and SEO 
considerations and social media integration

•Content is king — but it’s not everything

Content
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• It’s about language, but that’s not all

Nameless farmer vs Dr project 
lead at powerful organisation X

Avoid us vs them, provider vs 
recipient sort of picture

Be aware the issue goes 
beyond language

Style

Political Correctness?
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Learn Development Communications 

•First online course available At:  
LearnDevCom.com

How to Set Up a 
Communications Strategy in 
Development Cooperation

First course

•More articles of mine at corbecoms.com 

Learn Development Communications  

http://LearnDevCom.com
http://corbecoms.com


REAL TALK ——— Getting Down to Communications Basics 
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Make sure you join in!!  🤓

Discussion
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Useful information

•These books were not discusses in the session 
but are recommended

Additional Resources  
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Useful information

•These books were not discusses in the session 
but are recommended

Additional Resources  
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Useful, easy-to-use online tool

•This site was not discussed in the session 
but is recommended:

Additional Resources  

https://capitalizemytitle.com/#
Capitalize My Title

https://capitalizemytitle.com/

