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Potential

Innovation and ICTs offer exciting opportunities to unlock the business 
potential of traditionally marginalized and isolated women farmers by:

● Providing easy, mobile-enabled access to climate-smart agricultural 
information and services

● Building a digital track record and credit profile to increase access to 
finance

● Connecting farmers to national, regional and global supply chains to 
improve access to markets



The proportion of women using the Internet is 12% 
lower than the proportion of men using the 

Internet worldwide.
In Africa, the proportion of women using the 

Internet is 25% lower than the proportion of men.

ITU Facts and Figures, 2017
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Key facts

● Name: 
Farmer’s Voice (Kilimo 
Media International)

● Country: 
Kenya

● Technology: 
Radio

● Aim:  
To make agricultural 
information available 
to small holder 
farmers 
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Key facts

● Name: 
Shamba Shape Up

● Country: 
Kenya

● Technology: 
TV

● Aim:  
By feeding timely, 
tested and effective 
agricultural 
information to farmers 
through an 
entertaining approach, 
Shamba Shape Up is 
forging a new era of 
food security and 
economic opportunity 
for all Africans. 



Key facts

● Name: 
FarmInk

● Country: 
Kenya

● Technology: 
Mobile

● Aim:  
To make it easy for 
farmers to find 
eachother and share 
information



  Key facts

● Name: 
ACRE (former Kilimo 
Salama)

● Country: 
Kenya

● Technology: 
Mobile

● Vision:  
To help unlock the full 
potential of agriculture 
by eliminating the 
stress and potential 
damage of climate 
variables for farmers 
across Africa 



  Key facts

● Name: 
She will Connect

● Country: 
Kenya, Nigeria, South 
Africa

● Technology: 
Internet, mobile

● Vision:  
To expand digital 
literacy skills to 5 
million young women 
over the next three 
years and reduce the 
gender gap by 50 per 
cent



Lessons learnt from other projects:



  Key facts

● Name: 
MomConnect

● Country: 
South Africa

● Technology: 
Mobile

● Vision:  
To support maternal 
health through the use 
of cell phone based 
technologies 
integrated into 
maternal and child 
health services



  Key facts

● Name: 
Choma

● Country: 
South Africa

● Technology: 
Internet, Mobile

● Vision:  
To connecting to 
young females, 
inspiring healthier life 
choices and 
contributing towards 
the next HIV free 
generation in South 
Africa



Recommendations



Know your target group!

● There is no such thing as a single female target group
● User test, user test, user test!
● Find out who is using your tool → Generate sex-disaggregated 

data 



Choose appropriate mobile platforms!

● Choose platforms that can be accessed from low-end 
phones 

● If necessary, consider voice messages
● Promote competition



Provide safe spaces!

● Promote secured digital spaces for women
● Use peer-to peer approaches 
● Include mentoring programs (e.g.extension officers)
● Prosecute online violence against women and set up simple 

reporting systems



Include gate keepers!

● Women’s information networks may include their spouses
● Anticipate the backlash women may experience as a result



Use female characters and a storyline or 
scenario that users recognise    

● Use positive female role models 
● Provide relevant content → Enable women to relate to it and 

identify with the characters and situations



Last but not least:   

● Learn from others!



Thank you!
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